


<<CLIENTS>> 



<<THE CHALLENGE>> 
TO CREATE, PRODUCE AND DIRECT A PARTICIPATORY MEDIA 
EXPERIENCE TO PROMOTE THE RELEASE OF INCUBUS’ NEW 
ALBUM, “IF NOT NOW, WHEN?”



<<THE CLIENT’S OBJECTIVE>>
TO PROVIDE UNPRECEDENTED FAN ACCESS TO THE BAND.

TO BUILD ANTICIPATION FOR THE UPCOMING ALBUM 
RELEASE AND TOUR.



<<STRATEGY>> 
A COMPREHENSIVE PARTICIPATORY MEDIA EXPERIENCE 
INTEGRATING STREAMING LIVE BROADCAST, SOCIAL MEDIA 
AND TECHNOLOGY PARTNERS TO FULLY ENGAGE INCUBUS 
FANS AT A LIVE 6 DAY EVENT AND ONLINE.



<<DELIVERY>> 
6 DAYS OF ON-SITE AND LIVE-STREAMING COVERAGE AND CONTENT

6 HOURS OF LIVE STREAMING CONTENT DAILY | FAN Q&A SESSIONS 
INSTRUMENT CLINICS | PRESS INTERVIEWS | FAN AND BAND CREATED ARTWORK

FULL LENGTH CONCERTS EACH NIGHT



<<TECHNOLOGY DELIVERY>> 
MULTI-PLATFORM LIVE STREAMING AND REAL-TIME CONVERSATION

 INCUBUSHQ.COM | TWITTER | FACEBOOK | YOUTUBE



<<SOCIAL DELIVERY>> 
A TRULY PARTICIPATORY FAN EXPERIENCE IN PERSON AND ONLINE



<<TECHNOLOGY PARTNERS>> 
TWEETBEAM AND VIDDY AMPLIFIED THE GLOBAL CONVERSATION



<<RESULTS>> 
BIG NUMBERS IN ONE WEEK

2+ MILLION STREAMS ON INCUBUSHQ.COM

2.5+ MILLION VIEWS ON YOUTUBE

43,284 TWITTER MENTIONS (@INCUBUSBAND)

PRE-SALE TOUR TICKETS NEARLY SOLD OUT

“IF NOT NOW, WHEN?” DEBUTED AT #2 
WITH 80,000 ALBUMS SOLD



<<PRESS>>
MAJOR PRESS OUTLETS TOOK NOTICE

“Incubus is getting about as 
up-close-and-personal as a band 
can get. They’re taking over a 
storefront gallery space in

Los Angeles to create Incubus 
HQ, a weeklong interactive fan/

band experience with 
performances, instructional 
clinics, webcasts and more.



<<PRESS>>
MAJOR PRESS OUTLETS TOOK NOTICE

“The weeklong experiment-
[was] launched in 

connection with Tuesday’s 
release of the band’s first 
new album in 5 years, ‘If 

Not Now, When?’”

“We’ve been playing in 
arenas and large venues for 
a long time now. This is 
really fun to play like 

this. It’s nice to look at 
people and see what they 

look like.”
-Mike Einziger



<<PRESS>>
MAJOR PRESS OUTLETS TOOK NOTICE

“Incubus HQ Live 
Director Marc Scarpa 
is unifying mobile & 
live streaming video, 
removing boundaries 

and enabling 
unprecedented behind 
the scenes access to 
Incubus fans around 

the globe.”



<<AFTER-MARKET>> 
A LIMITED EDITION BOX-SET FEATURING EXCLUSIVE INCUBUS HQ 
CONTENT WENT ON SALE IN JULY 2012

DVD/BLU-RAY DOCUMENTARY | 4 VINYL RECORDS | 6 CD SET
COFFEE TABLE BOOK | COMMEMORATIVE HQ LAMINATE

$199.99 PRICE POINT

ALL 1000 UNITS SOLD OUT DURING PRE-SALE


